
Spaces
A number of international spaces have 
opened their doors to reveal what rugs 
reside on their floors

▲ ▶ The Felix Hotel, 
Sydney Airport 
Billed as ‘a tip of the hat to the golden era of air travel 
with a light coating of Catch Me If You Can cool’, the 
boutique hotel developer/operator 8Hotels is aiming 
to raise the airport-hotel bar with The Felix. Space 
Control Design’s Cressida Kennedy selected textured 
rugs with tribal motifs sourced from Jardan for the 
sky lounge reception area, overlooking the runways.

www.spacecontrol.com.au  
www.jardan.com.au

◀ Private residence, 
Toronto 
To Creative Matter’s delight, the rug concept came 
first for this condominium lobby. Clémence Hardelay, 
designer at the rug brand, reinterpreted the Viva 
design from the handknotted Perennial Collection in 
an unusual shape, echoed in the other furnishings and 
realised in the hand-tufted technique.

www.creativemattersinc.com
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▼ Irish greys

Ceadogán Rugmakers recently 
launched a new collection of 
handmade rugs at House (25-27 
May 2018) in Dublin, a new Irish 
interior design event. Made in 
County Wexford in the southeast 
part of the country, the new rugs 
are designed by the company’s 
Jenny Maslen and include Ely, 
pictured here. The collection 
is united by a less-is-more 
aesthetic and a subtle palette 
where grey takes precedence. 
www.ceadogan.ie

◀ Inuit spirit

Canadian rug brand Creative 
Matters has translated six small 
works by Inuit artists into hand-
tufted rugs for the walls of the 
new Iqaluit Airport in Nunavut, 
Canada’s northernmost 
territory. The project, realised 
in collaboration with Winnipeg 
Art Gallery, is meant to imbue 
the airport with the spirit of the 
territory’s indigenous people. 
www.creativemattersinc.com

◀ Market merger

International Market Centers 
and AmericasMart will combine 
to form the world’s largest 
owner and operator of premier 
showroom space. The merger 
means that High Point Market, 
Las Vegas Market and Atlanta 
International Area Rug Market 
among other events will find 
themselves under the same 
umbrella, operating under the 
name International Market 
Centers. The individual markets 
will retain their existing names 
and branding.  
www.imcenters.com
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01 Persian Gabbeh rug, 
Mobayen Rugs

02 The Fading World 
Generation Collection 
flatweave rug, Louis  
De Poortere

DESIGN FAIRS

The Rug Show at  
High Point Market
The Rug Show appeared at High Point for the 
second time on 14-18 April 2018, offering a 
concentration of rug brands in one place; an 
attractive proposition at such a vast event. 
Creative Matters’ Amie Suttie commented that 
additional events like the brand’s over-subscribed 
Art Day, hosted in collaboration with COVER and 
The Rug Show, aim to attract a wider range of 
buyers to the top floor.

Obeetee showed its second collaborative 
collection in the Proud to be Indian campaign 
by fashion label Abraham & Thakore; Mobayen 

offered the new Silence Zilus designed by 
Luis Eslava for Nasser Nishaburi alongside 
other contemporary Persianate designs; and 
Rug & Kilim showed its versatile Scandinavian 
Collection. First-time exhibitor Brink & Campman 
launched a new sales strategy offering a direct 
route to market in the US. Export Manager 
Jasper Kempers plans to return next year to 
build upon a new partnership, operating a joint 
US sales team with Louis De Poortere, whose 
new Antiquarian collection did well. 
www.therugshow.com

03 Kashba rug, Brink & 
Campman

04 Creative Matters’ 
Art Day at The Rug 
Show

05 Print on Print rug, 
Lapchi/Battilossi

06 Scandinavian 
Collection rug, Rug  
& Kilim
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